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Choosing your audience

• Who do you want to reach?

• Often, more than one audience

• If more than one, how do you funnel?

• What do you want your audience(s) to be 
able to do?



Relationship with your audience

NarrativeArchive



Relationship with your audience

NarrativeArchive

One-way

Participatory



Collecting from your audience

• Add valuable contributions to your projects

• Build audience identification with your site

• Bring public into historical process

• Doesn’t just have to be primary archival 
materials; can be historical narratives as well



Case Study:

The Sept. 11 Digital Archive















1) Build separate public, research, and administrative interfaces



2) Establish and maintain a uniform ingest process



3) Expect the unexpected



4) An object is an object is an object ...



5) Sometimes you just have to digitize



6) Use an expansive consent form



7) Find friends



8) Don’t worry too much about “fakes”



9) Don’t forget collections services



10) Make arrangements for a move




